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Movie EVE 

Movie Eve was planned to entertain students with knowledge of management, leadership skills 

and to improve their language competence and to make students enjoy learning with fun and to 

motivate students through movies. The movie, Money Ball was screened on November 1, 2017. A 

motivational movie based on a football team was screened - Oakland A's GM Billy Beane is 

handicapped with the lowest salary constraint in baseball. If he ever wants to win the World 

Series, Billy must find a competitive advantage. Billy is about to turn baseball on its ear when he 

uses statistical data to analyze and place value on the players he picks for the team.This movie 

screening was intended to make students aware of the application of statistical and analytical 

concepts in real time. The event was coordinated by SA2017 

 

Creating Effective Advertisements  by Mr.Vinci Raj, Director and 

Designer FCB Ulka, Bangalore, on October 13, 2017  

Mr.Vinci Raj, Director and Designer 

FCB Ulka, Bangalore gave a guest 

lecture for I MBA students on creating 

effective advertisements. Vinci Raj, the 

face behind Kabali and Kaala 

poster. His first poster design was for 

the film, Attakathi and followed 

by Soodhu Kavvum, Thegidi, Indru 

Netru Naalai and many more successful 

films. During this session he shared his 

life experiences which was inspiring to 

all the students and he also shared the 

idea behind all his advertisements, 

which gave us the urge to know the concepts and innovation behind every advertisements. 

Takeaways of the guest lecture included Creation and innovation in marketing,To plan a 

career in advertising industry, Ways to build inner confidence,Tips to seek the attention of 

the customer through effective advertisement, Simple and clear cut advertisement ideas, 

Creating advertisement in a humorous way will reach the big crowd. The guest lecture was 

organized as part of the Marketing Management course and around 100 students from I 

MBA and faculty members attended the guest lecture. R. Ramakrishnan, student of I MBA and 

Dr.B.Poongodi Assistant Professor, SoM, coordinated the program under the guidance of Prof. 

G. K. Suresh, Head – SoM. 

 



 
2016 
 
 
The Blind Taste Test of Coco Cola Company on February 5 and 8, 

2016. 
A demo of the blind taste test used by the Coco Cola Company in the early 1980’s to test market the New 

Coke, was simulated on the students of Batch 2015-18 (J2 and J6 ) to make them understand the importance 

of problem identification during their Research Session  on February 5 and 8, 2016. After the demo, the 

students were de-briefed on the following points that emphasized the importance of problem 

identification.  

 First, Coco Cola assumed that taste was the deciding factor in consumer purchase behavior. 

Consumers were not told that only one product would be marketed. Thus, they were not asked 

whether they would give up the original formula for New Coke. 

 Second, no one realized the symbolic value and emotional involvement people had with the 

original Coke. 

The bottom line on this is that relevant variables that would affect the problem solution were not 

included in the research. The demo helped the students to realize that RIGHT SOLUTION FOR THE 

WRONG PROBLEM IS WORTHLESS.  This session was facilitated by Dr.B.Poongodi, Assistant Professor, 

KCT .BS.  

 

 

 

 

 

 
 

 
 
 
 

 

Simulation for Business Decisions, on April 22, 2016  

 



As part of Decision Models 

for Management course, 

a workshop on 

Simulation for Business 

Decisions was organized on 

April 22, 2016. Mr. J. 

Sekkizhar, Assistant 

Professor, PSG Institute of 

Management Coimbatore 

was the resource person for 

the workshop. The session 

started with an introduction 

to simulation and its application. Later, the resource person explained the use of Monte Carlo 

simulation technique using an Excel based software. He explained the variables that are used in 

simulation and how to enter data. Trial runs were performed and results were obtained. The 

speaker also demonstrated simulation in various business applications and how to interpret 

results. The session was very useful for the students and created awareness on the importance 

and use of simulation technique in business. 30 students attended the workshop. The program 

was coordinated by Dr. S. Jaisankar, Associate Professor, CoO. 

 
Selling Skills, on April 12, 2016  

Centre of Marketing, conducted a workshop on Selling Skills for students of IMBA(Batch 2015-

17) who are interested in taking up careers in selling on April 12, 2016. Prof. Sumant Bakshi, 

Advisor, MYRA School of Business, Mysore was the workshop facilitator and began the session 

with a self introduction of himself, followed by the self introduction of students, then he stressed 

on the point that one should be able to sell oneself before being able to sell the product. He gave 

a brief introduction to concepts like marketing, sales, Unique Selling Proposition, etc and 



explained that both rational and irrational needs contribute to a buying decision of a customer. 

The students were put in teams and were asked to sell a product/service among themselves, 

giving a real time selling lesson. Prof. Sumant then concluded the session by giving a few tips on 

selling, which included, Grooming, Being prepared, To study/prioritize needs of the customer, Be 

aggressive, Follow up on calls, Have a good Intellectual capital (Product knowledge). The 

workshop was organized by Dr. Mary Cherian, Professor & Centre Head, CoM 

 

 
 
 
 
2015 
Experiential learning for Business Statistics on October 10, 2015 
 

Students of J4 (Batch 

2015-17) were involved 

on an experiential activity 

of Tower Building using 

playing cards. This activity 

has been conducted with 

the purpose of Introducing 

concepts of Hypothesis 

Testing and T Test. 8 

volunteers were identified 

as samples and they were 

encouraged to construct 

tower using 15 cards. The 

participants used their 

creative ideas to complete 

the task at the earliest. 

Time taken by each 

student to complete the 

given task was recorded 

by the observers.  The time consumed to accomplish the task varies from Minimum 3 minutes to Maximum 

20 minutes with the average mean of 11 minutes.  The data collected through this experiment was used to 

execute one sample & Independent t sample test.  The complete activity was coordinated by the course 

facilitator Ms.Latha.A, Assistant Professor CoM 

 

Market and Rural Visit Presentation 

 



Batch 2015-16 students made their presentation on the 

varied market and rural visits made by them during 

September 2015  on October 14, 2015. The session was 

moderated by Ms.S.Sangeetha, Mr.V.Kaarthikheyan, Dr. 

Nalini.P and Mr. Senthil Prakash faculty coordinators of 

Economics 

 

 

 

 

Experiential Learning on Market Structure on November 26, 2015 
 

 Innovative pedagogy was used to study the 
market structure as part of the Managerial 
Economics course for I MBA students 
(Batch 2015-17). The students of J4 were 
involved in explaining various market 
structure through activity. Market structure 
presentation was successfully conducted for 
each team, in total 6 market structures were 
presented: Duopoly, Monopoly, Monopsony, 
Monopolistic, Perfect competition, 
Oligopoly 
During the presentation various concepts 
like nature of the market, characteristics of 
the market, no of players, competition, etc. 
were discussed with real time examples. 
This gave us a good learning platform about 
the different markets and their impacts on 
the economy as a whole. This pedagogy was 
facilitated by Dr. Nalini P, Assistant 
Professor CoM 
 

 

 

 

 

 

 



 

PRODUCTION AND OPERATIONS  

  

 2017 

 Operations management-Lean Six Sigma course 
 The Operations Centre of KCT.BS organized the “Integrated Lean Six Sigma Yellow & 

Green Belt Certification Program" for Second Year MBA students (2016 - 18 Batch) 

from   October 3-7, 2017. 

 Mr.E.Johanan Daniel, MD & Principal Consultant, Juran Academy Private Limited 

having its headquarters at Connecticut, USA was the resource person. Sixty-one 

students of II MBA attended the program. Lean techniques and principles were taught 

to the students.  A brief description was given about the Six-Sigma concept, Cost of 

Quality (COQ), Defects per Million Opportunity (DPMO) and other tools of Six- Sigma. 

Other aspects related to the topic like Failure Mode Effect Analysis (FMEA), Cause and 

Effect diagram, Process Mapping and Pareto Chart were discussed in detail with the 

participants. The above certification program was coordinated by Dr.V.Kannan, 

Professor & Centre Head along with Dr.R.Vinayagasundaram, Associate Professor, SoO 

  

 2016 

 A Project Management Simulation Game 
 The Center for Operations organized a contest on ‘Best Project Management Team - 

2016’ for the II year 2015-17 Batch MBA operations specialization students on August 

23, 2016. The simulation based Project Management game consists of two stages 

which include planning stage and execution stage. Students participated with high 

interest. The game was useful to acquire project management skills and decision 

making skills while working in projects. The game gave real-time experience for the 

students in managing project time, cost and quality. 9 teams participated in the event. 

Team “Westros” won the first place. Dr. S. Jaisankar , Associate Professor, CoO 

coordinated the event. 



 

 

 

 

 
  

 


